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Graphic design is the combination 
of text and images that effectively 
communicate an idea, thought or 
proposal. Take for instance that 
billboard that looms over the 
city and promotes the new flavor 
of Coca-Cola. This Coca-Cola is 
telling you that it has a new flavor 
they are also telling you what that 
new flavor is and in some cases 
where to find that new flavor. The 
more sales produced from such 
a scheme the more effect it had 
on its viewing public. Graphic 
design requires planning and 
research for information that are 
relevant to the particular project. 
Mapping out an approach that 
meets the needs of the message 
is the main goal of that design. 
Graphic design is defining the 
target audience and the likes and 
wants of that audience. What are 
the colors associated with those 
needs, what is the message we 
are sending, what symbols are 
associated, and what is the size 
of the message? Graphic design 
is the understanding of a project 
so intimately that you see it from 
various angles and approaching 
it with vigor. Understanding your 
boundaries (financial and mediums) 
will help in managing the time 
allocated for any project. Graphic 
design is gathering scattered 
information and applying it to 

a specific idea that affectively 
conveys a message. Thumbnails, 
sketches become the main focus 
at the beginning and serve as the 
blueprint for the communication 
because it lays the foundation 
for the campaign. Through the 
thumbnails and roughs we being 
to execute designs via computer 
layouts to show how all the 
collective information can be used 
in the design. A font is the art of 
lettering, text is the art of laying 
out words and this is significant in 
the development of our design. 
A well laid article makes for an 
educated reader. Fonts turned 
into type turned into words help 
to communicate visual feelings for 
words. This intellectual stimulus 
is needed to assist images in the 
communication of design. Photos, 
illustrations, drawings, paintings all 
provide the colorful imagery that 
helps to define the final product. 
Imagery is the visual images 
of things that the human eye 
responses to such as color, shapes, 
photographs and drawings. 
Pictures, color, drawings provide 
the esoteric stimuli needed as a 
catalyst with strategically placed 
text to hold the viewer captive 
long enough to get the message 
across. When these items are 
creatively fused a story emerges 
and the graphic designer has 
completed his/her mission – the 
end product has communicated 
its message, weather by print or 
digitally.
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